C Grade Round 1
That we alcoholic products should be subject to plain
packaging laws.

Background:
Since December 2012, all cigarettes in Australia have had to be sold in a
standardised, non-branded packaging known as “plain packaging”. These changes
were intended to both increase awareness of tobacco-related illnesses and make the
branding less appealing, particularly to young people.
Alcohol consumption, according to the Commonwealth Department of Health, is
never completely safe. Risks include physical injuries, public disorder, increased
likelihoods of cancers and liver disease. It is second-most common cause of drugrelated deaths in Australia. Reducing rates of dangerous drinking is an important
goal, but is the answer to change the packaging?
The alcohol industry is far-reaching. It includes producers, shops that sell alcohol
(BWS, Dan Murphy’s etc.), as well as restaurants and bars. The government also
has significant taxes on alcohol, with a portion of each sale going to the government.
Affirmative teams: Don’t spend too much time on saying exactly what colours would
be used in the plain packaging. Keep your model short and give your adjudicator an
explanation of what will be on the label.
Negative teams: Whilst you can create an alternate model for addressing the
dangers of alcohol, make sure that you are still focused on showing why plain
packaging is a bad solution.

Questions for consideration:
•
•

•
•
•

Has plain packaging had an impact on the consumption of cigarettes? Will it
work on drinkers of alcohol as well?
What is the impact of advertising and product packaging? Why does the
colour of the label or images on it matter? Who is most likely to be influenced
by flashy packaging?
How could this impact the alcohol industry, including producers and
businesses that sell alcohol? Is this going to have a big impact?
What are the positive and negative impacts on alcohol consumers? What
about other, non-drinking members of society?
What role does advertising and branding play in our culture? Is there an
artistic element of packaging that should be protected? Do people identify with
a brand? Is that good or bad?

•

How have things changed in Australia since the introduction of plain
packaging for tobacco? Why have those changes occurred?

Resources:
The National Alcohol Strategy 2019-2028:
https://www.health.gov.au/sites/default/files/documents/2020/11/national-alcoholstrategy-2019-2028.pdf
Explanation of Plain Packaging for Tobacco:
https://www.health.gov.au/health-topics/smoking-and-tobacco/tobaccocontrol/tobacco-plain-packaging
An article about brand influence on consumers:
https://theconversation.com/goodbye-glamour-puss-and-rugged-hero-smokers-losebrand-identity-with-plain-cigarette-packaging-73910
Against Plain Packaging of drinks, including alcohol:
https://en.vinex.market/articles/2019/12/19/plain_packaging_would_hit_alcohol_bran
ds_hardest_claims_new_research
Specifically against the plain packaging of alcohol:
https://www.packaginginnovation.com/product-packaging/plain-packaging-rulesapplied-alcoholic-drinks/
A wordy, but fairly balanced article:
https://www.lexology.com/library/detail.aspx?g=0434c906-6372-42af-a1562811847a05bb

